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Abstract 

This study is an audit of crisis communication in the fight against 2019 Coronavirus in Cote 

d'Ivoire (Ivory Coast). These include the communications approach in responding to Covid-19 

in this West African country. In fact, communication can be positive, negative or utopian 

depending on the context, particularly in times of crisis. Thus, through a qualitative method 

focusing on the theory of communicational action and functionalism, the analysis of messages 

and actions around the Covid-19 crisis reveals insufficient communication and numerous 

incommunications in Ivorian territory. Otherwise, the diagnosis establishes messages and 

communication actions conducive to the response against the Covid-19, on the one hand; and 

highlights communicative positions and behaviors that are offensive to stop the 2019 

Coronavirus. There is therefore an imperative for positive and appropriate crisis 

communication in the war against the Covid-19 in Cote d'Ivoire. This crisis communication 

consequently requires, on the part of the authorities, a capacity to organize and perfectly 

coordinate global communication and public communication in the Covid-19 crisis. In 

conclusion, communication is the alpha and omega of life in society. It must be integrated into 

all the actions of humanity. 
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Introduction 

The 2019 Coronavirus pandemic (CoronaVirus Disease) called Covid-19 (www.pasteur.fr), 

which appeared in December 2019 in the Chinese city of Wuhan (Hubei province), reached an 

appalling stage worldwide in the first quarter of the year 2020. Given the scale of the human, 

economic and social damage that Covid-19 has caused, this infectious respiratory disease has 

established itself as an outstanding world news. Thus, the crisis born from the appearance of 

this Coronavirus has become a fact with high media potential everywhere in the world, on all 

continents, in all countries, in all cities, in all places. 

 

In this perspective, communication around this health crisis has also gone viral. It then 

entered into the vision of a planetary and international crisis communication, on the one hand, 

but above all a national crisis communication, on the other. Indeed, each country seeks to set 

up an adequate response mechanism against the spread of this pandemic within its borders. It 

is obvious that the stopCovid-19 response includes several approaches. At first glance, there is 

the medical approach linked to the care and treatment of patients, and the search for a vaccine 

and a unanimous treatment protocol against this malicious virus. Then, it is necessary to think 

of the framework of the reception structures (Hospitals and specialized centers) with qualified 

personnel and modern virology equipment. Finally, care must be taken to raise public 

awareness and public communication concerning the coronavirus and its avatars. 

 

The social and scientific relevance of this research obviously shows the existence of a major 

concern linked to the last point of the above-mentioned stopCovid-19 response. These include 

the communication approach in the fight against 2019 Coronavirus (Covid-19) in Africa, 

especially in Cote d'Ivoire (Ivory Coast). In fact, this article raises the issue of communication 

in the Covid-19 health crisis in Cote d‟Ivoire, one of the flagship countries of West Africa. 

From this thought, comes the following main question: What analysis can we make of 

communication in the 2019 Coronavirus crisis (Covid-19) in Cote d'Ivoire? 

This primordial question involves two specific questions: What are the communication 

actions observed in Ivory Coast in the Covid-19 crisis? What are the significant 

incommunication operations around the 2019 Coronavirus pandemic on Ivorian soil? 

 

These questions imply the determination of the environments, the actors, the communications, 

the means, the targets through the decomposition of the variables and the influences of the 

http://www.pasteur.fr/
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messages, principally the media. The main objective is to analyze the contours of public 

communication in the pandemic Covid-19 crisis in Cote d'Ivoire. First and foremost, it is a 

question of determining the messages and communication actions favorable to the response 

against this fatal virus in this country. Then and in a second step, it is important to identify the 

incommunication thoughts and operations that are detrimental to the fight against Covid-19 in 

Cote d'Ivoire. Finally and thirdly, this study aims to offer perspectives for positive and 

durable crisis communication. 

 

Otherwise, any crisis is the essence of poor communication, hence the importance of 

establishing methodical and adequate management of the actors, instruments and environment 

of the crisis. In this aim, crisis communication involves the knowledge, skills and know-how 

of actors and actors (active and passive) in an emergency context to deconstruct the real threat 

of the health crisis linked to 2019 Coronavirus and build the development of humanity by 

becoming aware of the consequences of the said pandemic. 

 

To promote the analysis and understanding of communications and incommunications 

(Robert Pascal, 2005) related to the Covid-19 crisis, it is important to highlight the theoretical 

and methodological framework that supports this study. 

 

1- Theoretical and methodological framework for the analysis of communications 

 

The theoretical and methodological considerations of this study present the theories invoked 

and the method used. In fact, the research of crisis communication is essential as the 

observation of syncretic actions and functions in an upheaval of the environment and the 

social system in times of crisis. 

 

Hypothetically, communication is seen as a multidimensional discipline which must be 

analyzed taking into account the political, economic, media, social and cultural context. Thus, 

in the communication approach, the contextual dimension constitutes the anchor of this study 

which analyzes the notion of function which is always done in a situation, especially in times 

of crisis. It is a question here of composing with the theory of communicational action 

(Habermas Jürgen, 1987) implying the provisions of analysis of the functions and the effects 
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of communications on the worrying news of Covid-19 relating to the prototype of media 

functionalism by Dwight Harold Lasswell (1946).  

This Lasswell model is based on a series of questions, namely: who is speaking? (Study of the 

transmitter); to say what? (Manifest content); How? 'Or' What? (Analysis of the means or 

vector of the message, medium used, rhetoric); whose? (Study of the receptor); what purpose? 

(Goal); with what results? (Effects, influences); in what context? (Environment, time, 

circumstances). 

 

In fact, the information and communication sciences build essential actions and functions in 

an integrative and integral evolution of society. They make it possible to appreciate the 

relationships between communication and crises. These reports arise from the intervention of 

the media, the importance of communication and the principles and objectives of human 

survival and world development. 

 

Otherwise, the qualitative method (Héas S. and Poutrain V. 2003) favors this approach, 

because it makes it possible to identify and analyze exceptional communication environments 

such as that of the Covid-19 crisis. It is used to determine the influence of communication in 

the management of crisis situations. The qualitative method thus promotes the combination of 

deductive approaches, theoretical postulates and inductive principles related to the reality of 

the crisis. It highlights the analysis of communications, cognitive ideological and behavioral 

activities of governments and populations.  

 

To this end, the strategic analysis of containers and contents, sources and actors, 

communication systems and actions, orients the perception of communication relationships in 

the Covid-19 crisis in Cote d'Ivoire. Therefore, Jean-Pierre Meunier and Daniel Peraya (2010, 

p. 39) think that “real communication is done from signals, that is to say from conventional 

signs, produced voluntarily by the transmitter to be recognized as such by the addressee ". 

 

Then, the method used makes it possible to analyze the actions and effects of communications 

(Woodward & Denton, 1992), and to apprehend the functioning and communication 

dysfunctions of the response against the 2019 Coronavirus in Africa, especially in Ivory 

Coast. . Thus, the different qualitative approaches tested lead to better determining the 
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approvals and unpleasantness of communication due to psycho-sociological, social, political 

and economic factors in the fight against Covid-19. 

For Bernard Berelson
1
, discourse analysis is a research technique for the objective, systematic 

and quantitative description of the manifest and latent content of communications, with the 

aim of interpreting them. 

 

This research is fundamentally based on speeches, data, messages, actions and events related 

to the Covid-19 crisis in Côte d'Ivoire (See the appendix attached to this article). The Analysis 

takes into account the period from March 11, 2020 (date of the first case of Covid-19 in the 

country) to March 30, 2020. The communications analyzed are as follows: 

 

 press release from the National Security Council (CNS-Cote d´Ivoire) of March 16, 

2020; 

 press releases and announcements from Ivorian government and health authorities; 

 declarations of the Conference of Catholic Bishops of Cote d'Ivoire and the Superior 

Council of Imams (COSIM) on the application of the measures taken by the Government 

on the Coronavirus, on March 17, 2020; 

 awareness campaigns for national and international non-governmental organizations 

(NGOs); 

 communications for behavior change addressed to the populations of Cote d'Ivoire by 

public institutions, local communities, businesses and private structures; 

 various messages in the media (audiovisual, print, radio), on the internet and digital 

social networks (Facebook, Messenger, Tweeter, WhatsApp); 

 speech to the nation by the President of the Republic of Cote d'Ivoire, March 23, 2020; 

 APA alerts - African Press Agency (apanews.net) linked to Covid-19. 

 

The analysis and interpretation of communications messages and actions, on the one hand, 

and the evaluation of situations of communication entropy, on the other hand, are necessary in 

the collection of information, results and conclusions. Then, the theoretical and 

methodological framework of the various actions and messages in the Covid-19 crisis in Cote 

d'Ivoire shows two (2) main axes: messages and communication actions conducive to the 

fight against 2019 Coronavirus; opinions and attitudes of incommunication incompatible with 

the response against the Covid-19. 

 

 

                                                 
1
 Bernard Berelson (1912-1979), an American behavior scientist, made important contributions in the fields of 

communications research. He practically coined the term "behavioral studies" and became the principal 

responsible for the Center for Advanced Study in Behavioral Studies in Stanford, California. 
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2- Messages and communication actions conducive to the fight against Covid-19 

Public communication is one of the essential motors for the functioning of life in a 

community or a country. Communication can be positive, negative or utopian depending on 

the phenomena involved. In this first axis, it is a question of showing the messages and 

communication actions conducive to the fight against the 2019 Coronavirus (Covid-19) in 

Cote d'Ivoire, in the time segment from March 11, 2020 to March 30, 2020. 

 

On the one hand, communication is a discipline organized into precepts. And these are 

observed both in the existence of the formal configuration of messages, but also in the 

contextual sense of communications. On the other hand, the analysis of communication 

actions consents to determine the fundamentals, theories, objectives, actors, reasons, policies, 

means, effects, and interests at stake. Communication, and therefore the communication 

approach, is eminently multidimensional and global. It aims to determine the various 

paradigms of a phenomenon ranging from micro-phenomenon to macro-event, and exposes a 

wide range of possible, complementary, modular arguments depending on the object. This 

approach makes it possible to locate the model of communication, considered either as a 

transfer of information, or as a process of influence, or as a managerial operation. 

 

For Alex Mucchielli (1998), communication is not exclusively the art of transmitting and 

understanding information. It also invites to accompany exchanges to bring the actors to the 

reconciliation of their points of view and thus to better understand their actions. 

Communication therefore supposes an information system and a process of exchanges with its 

environment, hence global communication.  

As a result, favorable or positive communication in response to the Covid-19 crisis on Ivorian 

soil concerns messages and actions to raise awareness among the population. 

Indeed, since the announcement of the first case of 2019 Coronavirus on Ivorian territory, on 

March 11, 2020, awareness campaigns, amorphous at the start of the pandemic, have been 

massive and contradictory. Thus, preventive measures to avoid the dangerous Covid-19 are 

popularized in all of the country's traditional and digital media. 

 

In reality, the media are undoubtedly one of the showcases for accessing information and 

shaping public opinion (Lasswell and al, 1946). In this way, the media approach allows us to 

better know and understand our environment, to better situate ourselves in the ambiguity of 



International Journal of Contemporary Applied Researches               Vol. 7, No. 4, April 2020 

(ISSN: 2308-1365)                                                                                            www.ijcar.net 

  

 

23 

 

our near or far world (Balle Francis, 1980). However, crises are more public today with 

spectacular repercussions using the media. Otherwise, the media approach (Debray Regis, 

1994) to the Covid-19 crisis is linked to the issues or considerations of survival of the world. 

The difference in the analysis of the facts and the treatment of crisis information in the press 

start from the qualification of the crisis identified as a harmful pandemic which threatens the 

existence of the whole planet. 

 

In this aim and in the sense of the response against 2019 Coronavirus, the communications of 

local and international health organizations, national and supranational institutions, 

governments, non-governmental organizations, social and / or economic communities, 

personalities and leaders of opinion, and even ordinary citizens in Cote d'Ivoire call for 

compliance with certain main prevention and protection measures shown in the illustration 

below: 

 

PREVENTION MEASURES TO AVOID CORONAVIRUS 

Wash your hands regularly with soap and water, or an alcohol-based gel. 

Avoid greeting each other by shaking hands or hugging. 

Cover your mouth and nose with a disposable tissue to cough or sneeze. 

Cough or sneeze into his elbow. 

Make the effort to respect the social distance of one meter wherever you are. 

Avoid consuming bush-meat during this time. 

Wearing a mask is useful to avoid spreading the disease through coughing and sneezing. 

Avoid giving in to panic and psychosis. 

Preserve our life and that of our own. 
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Beyond the communication of preventive measures, decisions are taken by the State and its 

subdivisions, religious guides, business leaders, administrative and customary authorities to 

stop the spread of Covid-19 in Ivory Coast. The various press releases (some are in the 

appendix) of these different political, administrative, religious, customary and economic 

entities of the country attest to their wish to do battle with the 2019 Coronavirus pandemic 

which is distressing everyone. As such, decisions are made to close schools, state of 

emergency, curfew, quarantine, containment, close Ivorian borders, suspend masses and 

prayers in community, prohibition of assembly, modification of working hours and a host of 

other collective or individual prevention decisions. In fact and notionally, these are decisions 

and communication actions conducive to the fight against Covid-19, or to prevent its spread 

among the Ivorian population. 

 

When analyzing awareness campaigns and decisions by national and international structures 

for behavior change, we can better understand the aspirations of experts, governments, 

politicians and populations in the Covid-19 crisis. 

However and in fact, certain issues are perceptible and contradictory to an adequate response 

to Covid-19. These include the opinions and attitudes of incommunication noted in the 2019 

Coronavirus health crisis in Côte d'Ivoire. 

 

3- Opinions and attitudes of incommunication discordant with the response against the 

Covid-19 

Contextual, semantic and media analysis of certain considerations and actions in the Covid-19 

crisis in Cote d'Ivoire shows dysfunctions in communication against the spread of 2019 

Coronavirus in this West African country. These are communications situations incompatible 

with the war against the Covid-19. 

 

Incommunication is defined as any communication entropy prejudicial to good 

communication. It is a negative communication (Misinformation, Irresponsibility, 

Carelessness, Rumors…) that offends a positive communication. 

In issue 84 of the Hermès magazine (back cover), Dominique Wolton (2019) links 

incommunications to several terms, namely "confusion", "equivocation", "misunderstanding", 

"implied", "ambiguity", "Disagreement", "misapprehension", "divergence", "dispute" or 

"imbroglio". 
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Here, the incommunication linked to the fight against the Covid-19 concerns all the opinions 

and attitudes unfavorable to effective fight against the 2019 Coronavirus. Thus, the late and 

ambiguous communication of the government on the pandemic of the Covid-19 as of its 

appearance in China is a case of incommunication which caused the Ivorian population to 

neglect the reality of this deadly virus. In fact, on March 7, 2020, at the opening of the 

Abidjan Arts and Entertainment Market (MASA), Daniel Kablan Duncan (Ivorian vice-

president) declared publicly that "the Coronavirus will not arrive in Cote d ' Ivoire ”. The first 

case had to be reported by the Ministry of Health for governmental and non-governmental 

organizations to step up awareness and prevention campaigns against the spread of 

Coronavirus 2019.  

In the crisis, communication is evident, and each action has an informational component 

linked to the elements of decision or evaluation that one should know, which is imperative to 

know or to make known, on the one hand ; and a communication component involving the 

official communicators, the way of speaking or raising awareness, the means and contexts 

chosen to do so, the convincing or emotional value of the speech, the anticipation of the way 

it will be interpreted, reflected, notably by the media, and often contradicted, on the other 

hand. It is not enough to have a pleasant spokesperson to break a crisis. But, there are a 

multitude of rules (to say or not to say, to do or not to do) that will not solve everything, but 

will help to avoid the main mistakes. 

 

Mystifications, exaggerations (everything is under control), announcement effects are sources 

of incommunication. The worst is to contradict yourself or to be contradicted by reality. 

Making promises that you cannot honor is almost as irresponsible. There was, surely, 

communication, but also incommunication in the will to quarantine and the confinement 

failed at the National Institute of Youth and Sports (INJS) of the passengers of the flight of 

the Air-France company landed at the Abidjan FHB Airport, Thursday March 20, 2020 at 

9:25 p.m., for several reasons. This incommunication includes, first of all, clientelism linked 

to the release of certain personalities deemed "privileged"; then, the abysmal conditions of 

confinement; and finally the reaction of passengers quarantined in this institute. This is 

evidence of poor application of the 2019 Coronavirus prevention and control measures and 

decisions. 

To these deplorable acts, we must add the violence of unprotected law enforcement officers 

(lack of mufflers and gloves for the majority) in their mission to ensure respect for decisions 
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to fight Covid-19. Acts of violence, regardless of human rights, relayed by the media and 

social networks were recorded on Tuesday, March 24, 2020, marking the first day of the 

curfew and the state of emergency, following the speech of the President of the Ivorian 

Republic. These are facts that reek of the psychotic situation linked to the 2019 Coronavirus 

crisis and are likely to weaken the stopCovid-19 mechanisms. Failure to comply with 

preventive measures and the decisions of governmental and non-governmental authorities is a 

factor of incommunication which can be linked to poor communication or insufficient 

awareness campaigns around the pandemic in the population ignorant of the real dangers run. 

We must denounce the unconsciousness and the carelessness of the Ivorian in this crisis. 

 

In times of crisis like the global 2019 Coronavirus crisis, each country must make difficult 

choices like justifying itself, making inconsistent promises, admitting its helplessness and / or 

responsibility. This generally admits sloppy communication with unexpected sequences of 

sacrifice, misinformation, whining ..., silence ("no comment") or incommunication. Thus, in 

the Covid-19 crisis in Ivory Coast, there is a lot of rumors and misinformation. In fact, rumors 

and misinformation spread when the official communication channels are broken, but 

especially when the crisis psychosis is generalized or global. At the moment, misleading and 

tendentious information is everywhere and relayed on a large scale, through the media 

(digital, above all). These rumors create confusion in the minds of the population and 

overflow the cacophony in attitudes. There is a tireless propensity of actors to convey false 

information or ideologies, to clear themselves by finding a scapegoat, to receive a 

psychological shock. 

 

In various ways, the lateral and / or collateral victims of manipulation and rustling are very 

affected. Under these conditions, thinking (or saying) that certain disapprovals are unjustified 

or badly presented, and that the media are biased and hysterical does not resolve the crisis. 

The consequences of communication linked to the lack of official information and / or 

unfounded information or questionable sources are many: the populations are distraught and 

drowned by pseudo-information; structures are overwhelmed by requests for information; the 

fight becomes complicated. 

Moreover, the response to the Covid-19 pandemic has become an economic opportunity for 

some traders to enrich themselves with the rise in food prices, but especially the increase in 

the costs of important hygiene and prevention products for stopCovid-19 such as hydro-
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alcoholic gels, gloves, mufflers, liquid soaps. The politicization of actions and clan positions 

in the fight against Covid-19 are all negative in the communication approach. 

 

The communication imbroglio in the response against Covid-19 also came from the 

disagreement between health experts as to the effective treatment to fight 2019 Coronavirus. 

In this case, the use of Hydrochloroquine or Hydroxychloroquine or Chloroquine proposed by 

the French infectiologist Didier Raoult from Marseille and initially rejected by the WHO 

(World Health Organization) and certain practitioners is prototypical of the public 

contradictions of health professionals for insufficient clinical trial reason. 

It should also be said that certain remedies like the antiretroviral Apivirine (treatment against 

the virus of HIV / AIDS) and the antiviral Interferon Alfa-2B (which stimulates the immune 

defenses) are tested or applied on contaminated with 2019 Coronavirus. 

Thus, given the global emergency of Covid-19 linked to the exponential number of deaths 

(more than sixty thousand as of April 4, 2020) and of contaminated people (more than one 

million) and the absence of other palliative therapeutic treatment, several countries of which 

France and the Ivory Coast gave quit to this treatment decried at the outset. Consequently, the 

rush of the population towards antimalarial or drugs based on chloroquine is observed, 

prompting experts to warn of the disadvantages of its misuse. This has revived the debate 

(information and disinformation) on the issues (economic, social and humanitarian) related to 

the use of chloroquine-based drugs in the Covid-19 crisis. 

 

When a crisis is badly negotiated or when it is too complicated and especially global, it can 

even divert the country from its first fundamental objectives. It is necessary to harmonize the 

resources (human and material) of the State towards the objectives of survival of the 

population and the aims of sustainable development. In fact, the prospects for effective anti-

Covid-19 crisis communication in Cote d'Ivoire must be highlighted. 

 

4- Prospects for a stopCovid-19 crisis communication in Cote d'Ivoire 

Crisis communication translates all the communications operations and resources 

implemented by an institution to get out of a crisis that slightly or seriously affects its 

activities, its image or its survival. This is the structural and informational methodology by 

which an organization in difficulty systematizes and optimizes its communication with its 

internal and external environment (Goa Kacou, 2013, p. 174). Adequate preparation, 
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anticipation and decision-making seem essential to better resist in the event of a crisis. Crisis 

communication therefore requires the ability of governments or officials to organize and 

coordinate the communication tools and actions of the various actors. 

 

In fact, the crisis is a situation where social, economic, political and / or ideological 

difficulties are felt to be exceptionally untenable. Here, the authority is invited to resolve 

multiple internal and / or external contradictions. It is also a time when mental imbalance 

reaches a higher intensity of stress due to high tension (Goa Kacou, 2013, p.96) which invites 

crisis management: crisis communication. 

Otherwise, there must be prospects for effective communication in times of crisis, to foster a 

correct response. Thus, the prospects for positive communication in the Covid-19 crisis in 

Cote d'Ivoire address the consideration of sure principles and strategies for crisis 

communication. In such a case, the prevention and stopCovid-19 methods will focus on 

people (legal or physical), functioning, means (modern and technological) and 

communication strategy (Breton Philippe and Proulx Serge, 2006). These perspectives are 

solutions integrating global communication. 

 

Indeed, global communication is understood as the appropriate and harmonized 

implementation of all communication procedures (information, public relations, media 

communication and non-media communication) favorable to the rapid response to the Covid-

19 crisis. In fact, any crisis requires good study, adequate reaction and decision. The 

government must therefore, for the response to Covid-19, analyze, assess and prioritize the 

significant risks, causes and consequences. It must identify techniques, means of adaptation 

and reconstruction of the communication system as a set of communication vectors. The 2019 

Coronavirus crisis situation is, above all, a life situation. It is reasonable to understand quickly 

the gravity of the context, the priorities and the exact decisions, through a dynamic 

communication system which makes it possible to prevent a confusion of the speeches and 

actions, and to answer the need for coherence in the global communication (Gabay Michel, 

2004). 

 

In a variety of ways, global communication tries to resist the unlikely approaches, messages 

and investments. It then leads to regulating the image of the institution as a strategic 

development variable without antithetical dichotomy between the apparent communications, 
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nor between the reality of the organization and the information published. Thus, global 

communication imposes the idea of a method of public communication. It therefore builds its 

identity and its mission by an adequate hierarchy of resources and a harmonization of the 

various communication instruments towards the public. It is about organizing the different 

forms of communication as a system that naturally leads to operational crisis communication. 

Constructivist models determine public communication as a message in the common 

construction of opinion. As part of the response against Covid-19, public communication 

must be adequate and favorable to the control of the said crisis. This is evidenced by the code 

of public communicators, adopted in 2002, in its article 1, consulted on December 12, 2017 

on www.cap-com.org/content/quest-ce-que-la-communication-publique : 

„’Faced with the growing deployment of the information society, public communication is 

today asserting itself as an essential necessity for democratic institutions and states. From 

this point of view, it is not a simple technical tool for shaping public policies, but a global 

approach included in the very exercise of public governance” 

 

Pierre Zémor (1995) defined public communication as the set of messages propagated by 

public authorities and public services which aim to improve civic awareness, facilitate public 

action and guarantee political debate. This definition is consistent with communicational 

approaches in the fight against the Covid-19 pandemic. Here, public communication presents 

the communication operations orchestrated by international, governmental and non-

governmental organizations targeting the Ivorian population. In fact, public communication is 

in the service of the general interest and varies significantly depending on the context and 

events, exclusively in times of crisis. 

On the one hand, the government must think and dress its communication, through a good 

crisis communication which determines warning signs of the crisis the day before 

(anticipating crisis situations); create and organize a crisis committee (bringing together 

professionals and experts). It is important to involve the various communication actors, 

including the "opponents" for each type of crisis (identify possible adversaries, but also 

possible allies). On the other hand, and based on previous experiences, the authorities must 

identify possible threats, take substantial measures, popularize the essential messages 

(imagine all the crisis scenarios). It is a question of preparing the arguments and documents 

for the first reaction; to train government actors to speak in a crisis context (plan specific 

training in crisis communication). Likewise, it is necessary to seek the media essential for the 

popularization of messages in the process and methods of alerting the crisis. 

http://www.cap-com.org/content/quest-ce-que-la-communication-publique
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In various ways, harmonious crisis communication (Ogrizek Michael, 2000) involves a list of 

up-to-date contacts in administrations, the media, chancelleries, business circles and the 

various socio-professional strata (prepare aide-memoires, useful addresses, contact persons, 

minimum procedures). It is necessary to make crisis simulations to take account of the 

intangibles and build stop-crisis reactions (design simulation and stimulation without 

concealment by mastering the factors of time, psychosis, communication). It is also important 

to think of crisis communication around "crisological" realities (Morin Edgar, 2016) by 

highlighting the causes, effects, consequences and solutions of a crisis situation. 

 

Conclusion 

The crisis is a critical period for the development and even the survival of a group. In this 

sense, it diverts the structure of missions, methods of administration, and primary objectives 

from a normal period of management. Thus, the general health crisis linked to Covid-19 

threatens the sustainable development of the world and the survival of humanity. This crisis 

also requires the perfect management of resources and means of communication. 

In fact, analyzes and reflections focused on the question of the crisis communication system 

make it possible to reveal the sources, contests and consequences of communication in the 

fight against 2019 Coronavirus, and to arouse the need for communication in society. 

 

Otherwise, there are prospects for effective communication in the adequate response to 2019 

Coronavirus. Therefore, to counter the harmful impacts of the Covid-19 pandemic, each 

country must use crisis communication. These are institutional development strategies 

through a systemic, dynamic approach to constant communication. In fact, the crisis 

communication policy consists in destroying the constants of the crisis, in building 

perspectives or prospects for struggle, through positive, effective and lasting communication 

(Wolton Dominique, 1997). 

Indeed, this research related to the 2019 Coronavirus crisis communication approaches in 

Cote d'Ivoire prescribes a logical or epistemological management of communications in times 

of crisis, taking into account the context, sociology, culture and psychology of each African 

State concerned about its development (Kabou Axelle, 1991). Thus, communication is the 

alpha and omega of life in society. This logic is confirmed by axiom 1 of the Palo Alto 

School: "one cannot not communicate" (Watzlawick Paul and al, 1967). Consequently, for 
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Watzlawick Paul (1978, p. 7), "of all illusions, the most perilous consists in thinking that 

there is only one reality". 

 

Otherwise, the health crisis reality linked to Covid-19 challenges each legal or natural person, 

each national or international entity, each governmental or non-governmental organization of 

the merits of positive communication in times of crisis. Therefore, it is necessary to disinfect 

the spirits before the hand, to wash the brains before the faces, to hide the ignorance before 

the nose, to confine the rumors before the human, to propagate the health and humanitarian 

stakes before the economic and political games in the world war against the Covid-19 

pandemic. Communication is life. 
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APPENDIX: EXAMPLES OF MESSAGES RELATED TO COVID-19 IN COTE 

D’IVOIRE 

 

Source: Images and messages collected and classified by Goa Kacou from March 11, 2020 to 

March 30, 2020 

 

1. Communication: Press releases and awareness messages 
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2- Incommunication: Misinformation, Irresponsibility, Carelessness, Rumors,… 
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3-Various messages: Press, Humor, Satire, Thoughts, etc. 
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